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C – GEN
Overview

C-GEN is an independent communications office that emerged from
the world of international media. In co-operation with our unmatched
global network of media outlets, publications, and broadcasting
corporations, we ensure your story isn’t part of the conversation. We
make it spark one.

C-GEN’s dedicated team of content specialists is skilled in the art of
ideation, strategy, production and publishing. Our content is inspiring,
relevant and, most importantly, thumb-stopping. In the hands of our
team, your story is elevated onto the global stage. Here we give it
purpose, make it generate trust, create connections, stand out and
convert.

C-GEN:
Your full-service storyteller.
We make stories for brands.
We make audiences care.
We make you matter.

Product Offerings

• Whitepaper
• Product Selection Guide
• Infographics
• Articles
• Case Study
• Ebook
• Video
• Presentation
• Press Release

Whitepapers

What is it?
A whitepaper is a persuasive, authoritative, in-depth report on
a specific topic that presents a problem and provides a solution.
Businesses use whitepapers to educate their audience about a
particular issue or explain and promote a particular methodology.
Whitepapers are not a product pitch.
How does it work?
• Initial briefing phone call with our content editor to discuss
the theme of the paper.
•S
 trictly 3 rounds of edits (1 on the brief / 1 on the text /
1 on the final design layout)
• Client provides images and product information
How much does it cost?
•2
 page whitepaper with templated design:
(750 words)
$2800
•4
 page white aper with templated design:
(1500 words)
$4200
•8
 page whitepaper with templated design:
(3000 words)
$6000

Product Selection Guide

What is it?
A Product Selection Guide is a side-by-side look at
closely related product ranges to help the reader select
the correct product for a particular scenario or outcome.
Poduct selection guides are presented to active specifiers
as problem-solving resources.
How does it work?
• Initial briefing phone call with our content editor to
discuss the theme of the paper.
•S
 trictly 3 rounds of edits (1 on the brief / 1 on the text /
1 on the final design layout)
• Client provides images and product information
How much does it cost?
• 2 page product selection guide
with templated design:
(750 words)
$2500
•4
 page product selection guide
with templated design:
(1500 words)
$3900

Static Infographics

What is it?
A static infographic is a still visual representation of information
or data, e.g. as a chart or diagram. These visual pieces of
content are ideal for communicating complex stories quickly and
succinctly. Infographics are great for mobile and social media and
are ideal for driving traffic to deeper content such as whitepapers
or formal studies.
How does it work?
• Initial briefing phone call with our content editor to discuss
the theme of the paper.
•S
 trictly 3 rounds of edits (1 on the brief / 1 on the text /
1 on the final design layout)
• Client provides images and product information
How much does it cost?
• Static infographic based on white paper content: $2000
• Static infographic created from newly created content: $3300

Video Infographics

What is it?
A video nfographic is a moving visual representation of information
or data, e.g. as a chart or diagram in video form. These visual pieces
of content are ideal for communicating complex stories quickly and
succinctly with additional branded activity to marry the content IP
with the brand’s USP.
How does it work?
• Initial briefing phone call with our content editor to discuss the
theme of the paper.
• Strictly 3 rounds of edits (1 on the brief / 1 on the text /
1 on the final design layout)
• Client provides images and product information
How much does it cost?
• Video infographic based on existing static infographic: $3300
• Video infographic created from newly created content: $4000

Editorial Feature Article

What is it?
An editorial feature article is a long format
educational article based on a specific
product, project, industry theme and
written by one of our specialised
content writers.
How does it work?
• Initial briefing phone cal with our content editor
to discuss the themes and touchpoints of the piece
• Client approve topic and provide images
• Strictly 1 round of edits
How much does it cost?
• Long format educational article:
(1000 words)
$1250

News Short Form Article

What is it?
A news short form article is an educational article
based on a specific product, project, industry theme
and written by one of our specialised content writers.
Topics are based on keyword analysis
undertaken by content editor or on a
series of pre agreed themes/topics.
How does it work?
• Content editor provides a list of potential
keywords and client chooses optimum words
• OR content editor produces a selection of topic
themes based on analysis
• Strictly 2 round of edits
(1 on keyword options / 1 on final article)
How much does it cost?
• News Short Form Articles:
(Up to 650 words)
$750 (per unit)

Synopsis Article

What is it?
A synopsis article is an editorial executive summary of an
existing whitepaper or formal study focusing on the key
findings and topics presented therein.
How does it work?
• Synopsis draft will be sent along
with white paper for approval
• Strictly 1 round of edits
How much does it cost?
• Synopsis article based on pre-existing white paper:
(Up to 250 words)
$375

Case Study

What is it?
An overview case study of one of your completed projects.
Our content editors will create engaging texts, while our
designers will template your project for a professional portfolio.
How does it work?
• Client provides introduction to any relevant third parties, or in lieu of
introduction client provides all relevant project information and assets.
• Project de-briefing conversation between content editor
and architect/builder and internal project stakeholder
(architectural sales rep)
• Strictly 1 round of edits
How much does it cost?
• Case study, 2 pages
templated by designer:
(Up to 300 words)
$1500
•C
 ase study, 2 pages
templated by designer
with photo shoot:
$3000

Video

What is it?
By 2017, video will account for 69% of all consumer internet
traffic, according to Cisco. Video content is a quick and easy
way to reach your audience across a number of platforms
How does it work?
• We offer 5 different types of video. Choosing one depends
on what story your company is trying to tell or what information
you are trying to convey.
• Not every video type will suit every brand, together your sales
representative and dedicated content team will advise on the
best format for you.
• Pre-agreed schedule of deadlines in order to meet distribution
How much does it cost?
• Price and production lead time supplied on application.

E-Book

What is it?
An electronic booklet designed to showcase a
collection of engaging content key content. E-books
tend vto be shorter and more interactive than whitepapers.
E-books often include links to additional multimedia information.
E-books are engaging, easy to distribute and easy to read.
How does it work?
• Content editor will produce a draft outline of format
based on content from existing White Paper
• Strictly 3 rounds of edits
(1 on outline / 1 text draft / 1 on final design)
How much does it cost?
• E-book based on existing content
(10-15 pages)
$5,000
• E-book based on existing content
(15-25 pages)
$7,500
• E-book created from scratch
(10-15 pages)
$6,500

Press Release

What is it?
Whether we call it a “press release,” a “press statement,” a “news release,” or
a “media release,” we’re always talking about the same basic thing: an official
announcement (written or recorded) that an organization issues to the news
media and beyond. Here’s a few reasons when it’s a good idea:
• New product launches
• Updates to existing products
• Opening a new office
• Introducing a new partnership
• Rebranding
• Promoting/hiring a new executive
• Receiving an award
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• Client provides text and images for content team to work with.
• Client provides relevant brand collateral for branding of the press release
• Strictly 1 round of edits
How much does it cost?
• Press release
(400 words)
$750
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Total engaged audience

Talk to us about
distributing your content
via our strategic partners at
Indesign Media Asia Pacific

1,726,536
Print

Digital

Social

Events

Indesign
Habitus
Habitus K+B
Cubes
Lookbox Living

Indesignlive
Indesignlive.sg
Indesignlive.hk
Indesignlive.co.id
Habitusliving
Habitusliving.sg
Contemporary
LookboxLiving
IndesignTheEvent
CareersIndesign

Facebook
Instagram
LinkedIn
Pinterest
Twitter

INDE.Awards
Sustainability Awards
Lookbox Living Design Awards
Sydney Indesign
Melbourne Indesign
Brisbane Indesign
Singapore Indesign
Hong Kong Indesign
Contemporary Wine In Design

450,700 668,560 397,276 210,000

Contact

With offices in Sydney, Melbourne, Perth,
Singapore, Hong Kong, Jakarta, Suva, Mumbai
and beyond, our C-GEN strategists are ready to
elevate your story onto the global stage.
Get in touch now
enquiries@c-gen.com

c-gen.com

